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'For anyone interested in great social marketing practice in the 21st century, and
how it needs to adapt as our understanding of behaviour change evolves, this
publication is chock full of good practice and smart strategy.’

Dan Metcalfe, Deputy Director - Marketing, Public Health England, UK

Strategic Social Marketing takes a systemic approach to explaining and
illustrating the added value of applying marketing to solve social problems. The
authors present social marketing principlesin a strategic, critical and reflexive
way to help engender social good viathe effectiveness and efficiency of social
programmes in areas such as Health, Environment, Governance and Public
Policy. Inillustrating how it can be applied, the text places Strategic Social
Marketing in aglobal context, giving examples and case studies from around the
world.

Set into aclear structureiit:

- Takes you through an exploration of why marketing should be an integral
component of al social programme design and delivery when looking to
achieve social good

- Moves on to the nature and application of social marketing, rethinking
traditional concepts such as

‘value’ and ‘exchange’ in the social context
- Lays out the “how to’ so you can create fully realised strategy, plans,
frameworks and tactics to influence behaviours.
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Visit the Strategic Social M arketing Companion Website - Featuring free
resources for marketing students and lecturers.
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Strategic Social Marketing takes a systemic approach to explaining and illustrating the added value of
applying marketing to solve social problems. The authors present social marketing principlesin a strategic,
critical and reflexive way to help engender social good viathe effectiveness and efficiency of social
programmes in areas such as Health, Environment, Governance and Public Policy. Inillustrating how it can
be applied, the text places Strategic Social Marketing in aglobal context, giving examples and case studies
from around the world.

Set into aclear structure it:
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Editorial Review

Review

For anyone interested in great social marketing practice in the 21st century, and how it needs to adapt as our
understanding of behaviour change evolves, this publication is chock full of good practice and smart
strategy. (Dan Metcalfe)

The fields of behaviour change are at a crossroads. Do we continue to work in silos or do we start to work
together? Social marketing is also at a crossroads. do we stick to the old paradigms or do we embrace new
ways of thinking? As someone who is sometimes frustrated by the conservatism that can dominate social
marketing thinking, | found this book refreshing. In my opinion French and Gordon really get to grips with
these questions — and provide some answers. They do this by embracing the idea that social marketing can
work in new ways, and they are not afraid to take on some marketing ‘ sacred cows' along the way. If you
want your assumptions questioned — read this book. (Alan Tapp)

It forcesus all, social marketers, to think broad (in terms of systems), to think big and deep, to be ambitious
and systematic. Here are some adjectives that | associate with your book: Insightful, visionary, provocative,
relevant, useful, unique, different (added-value). The book puts words and further structure to my own
evolution as a practitioner and trainer... | realy think your book is a major milestone in the evolution of
social marketing.

(Francois Lagarde 2015-08-27)

Strategic Socia Marketing by Jeff French and Ross Gordon provides a well-rounded view of social
marketing that will broaden each reader’ s understanding of the concept. In arefreshing take on social
marketing, they focus on strategic social marketing, which is defined as: ** The systemic, critical and
reflexive application of social marketing principals to enhance socia policy selection, objective setting,
planning and operational delivery’’ (p. 45). Taking a more macro view, thisis different from other books on
social marketing that focus on individual level behavior change almost exclusively.

Overal, this book is a phenomenal depository of postmodern thinking on social marketing. It has a
refreshing viewpoint on social marketing and is sure to become the core reader for those interested in the
broader macro-level issues with social marketing. (Ann-Marie Kennedy, Auckland University of
Technology, New Zealand)

Srategic Social Marketing isagreat read. It offers social marketing principlesin a strategicas well a critical
way to help engender social good in awide range of sectors, including health, environment, and government.
The book should appeal to all readers —the practitioner, who might be looking for the right toolsin his or
her profession; the casual reader looking for insights to solutions for addressing evolving behavior change;
and most importantly, the student seeking to gain the most up-to-date knowledge of the field in the twenty-
first century. None of them will be disappointed. (Abhijit Roy, Professor of Marketing, University of
Scranton)

About the Author

Professor Jeff French has over 30 years' experience of evaluating and developing leading behavior change



projects, social marketing programmes and communications strategies at international and local levels. Jeff
and has published over 80 chapters, articles and books in the fields of behavior change, social marketing,
community development, health promotions and communications. He is Visiting Professor at Brunel
University and Brighton University, a Fellow at King's College London and teaches at four other UK
Universities. Until 2009 Jeff managed the National Social Marketing Centre and is currently Chief Executive
of Strategic Social Marketing Ltd.

Ross Gordon is Senior Lecturer in Marketing at the Department of Marketing and Management, Macquarie
University, Sydney, Australia. He is also the President of the Australian Association of Social Marketing.

Users Review
From reader reviews:
Alfred Cox:

Have you spare time to get a day? What do you do when you have much more or little spare time? Y es, you
can choose the suitable activity to get spend your time. Any person spent their particular spare timeto take a
go walking, shopping, or went to often the Mall. How about open or read a book allowed Strategic Social
Marketing? Maybe it is being best activity for you. Y ou recognize beside you can spend your time together
with your favorite's book, you can more intelligent than before. Do you agree with it has the opinion or you
have other opinion?

Alan Coleman:

What do you consider book? It is just for students because they are still students or thisfor all peoplein the
world, exactly what the best subject for that? Just simply you can be answered for that concern above. Every
person has various personality and hobby per other. Don't to be forced someone or something that they don't
want do that. Y ou must know how great and also important the book Strategic Socia Marketing. All type of
book can you see on many options. Y ou can look for the internet methods or other social media.

Harold Hutchison:

The event that you get from Strategic Social Marketing will be the more deep you digging the information
that hide inside words the more you get considering reading it. It does not mean that this book is hard to
know but Strategic Social Marketing giving you buzz feeling of reading. The writer conveys their point in a
number of way that can be understood simply by anyone who read the idea because the author of this guide
iswell-known enough. This kind of book also makes your personal vocabulary increase well. It istherefore
easy to understand then can go along, both in printed or e-book style are available. We recommend you for
having that Strategic Social Marketing instantly.

Armando M cFarland:

In this period globalization it isimportant to someone to receive information. The information will make



professionals understand the condition of the world. The condition of the world makes the information
guicker to share. You can find alot of personal referencesto get information example: internet, magazine,
book, and soon. Y ou can observe that now, alot of publisher this print many kinds of book. The actual book
that recommended for your requirements is Strategic Social Marketing this book consist alot of the
information of the condition of thisworld now. This particular book was represented just how can the world
has grown up. The language styles that writer use to explain it is easy to understand. Typically the writer
made some investigation when he makes this book. Here is why this book suited all of you.
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