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Mixed Media, Second Edition, introduces readers to the tools necessary for
making moral and ethical decisions regarding the use of mass media. The
chapters in this text offer insights on: Similarities and differences among the
ethical dilemmas faced by the mass media Common ground on which to evaluate
media behavior Media obligations Professional ethics Ethical theory and its
application to the modern media Considerations of truth and harm New to the
second edition is a focus on the three mass media industries most pervasive in
today's society: the news media (journalism), advertising, and public relations,
with individual chapters giving equal coverage to each. It includes an increased
emphasis on "new media" and how ethics affect such concepts as social media,
word-of-mouth marketing, and citizen journalism. Readers will come away with
a greater appreciation for moral philosophy and theory as a foundation for
decision making, and will develop a personal "yardstick" by which to measure
their decisions.
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Editorial Review

About the Author

Thomas Bivins is the John L. Hulteng Chair in Media Ethics in the School of Journalism and
Communication at the University of Oregon where he is the head of the Graduate Certificate Program in
Communication Ethics. He has worked in television and radio broadcasting, advertising, corporate public
relations, and as a graphic designer and editorial cartoonist. He is the author of books on media ethics, public
relations writing, publication design, advertising, and newsletter publication.

Users Review

From reader reviews:

Lisa Langlais:

The book Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism can give more
knowledge and also the precise product information about everything you want. Why must we leave a very
important thing like a book Mixed Media: Moral Distinctions in Advertising, Public Relations, and
Journalism? A few of you have a different opinion about book. But one aim this book can give many
information for us. It is absolutely correct. Right now, try to closer along with your book. Knowledge or
details that you take for that, you may give for each other; you may share all of these. Book Mixed Media:
Moral Distinctions in Advertising, Public Relations, and Journalism has simple shape but you know: it has
great and massive function for you. You can search the enormous world by available and read a book. So it
is very wonderful.

Lorretta Cox:

Information is provisions for individuals to get better life, information currently can get by anyone on
everywhere. The information can be a knowledge or any news even a concern. What people must be consider
whenever those information which is within the former life are challenging be find than now could be taking
seriously which one works to believe or which one the actual resource are convinced. If you obtain the
unstable resource then you get it as your main information it will have huge disadvantage for you. All of
those possibilities will not happen inside you if you take Mixed Media: Moral Distinctions in Advertising,
Public Relations, and Journalism as your daily resource information.

Allen Grimm:

This book untitled Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism to be
one of several books which best seller in this year, that is because when you read this reserve you can get a
lot of benefit in it. You will easily to buy this particular book in the book retail outlet or you can order it by
way of online. The publisher on this book sells the e-book too. It makes you more readily to read this book,



because you can read this book in your Touch screen phone. So there is no reason to you personally to past
this reserve from your list.

Kenneth Jordan:

You will get this Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism by go to
the bookstore or Mall. Just simply viewing or reviewing it may to be your solve issue if you get difficulties
to your knowledge. Kinds of this book are various. Not only by means of written or printed but in addition
can you enjoy this book by e-book. In the modern era like now, you just looking by your local mobile phone
and searching what their problem. Right now, choose your own ways to get more information about your e-
book. It is most important to arrange you to ultimately make your knowledge are still revise. Let's try to
choose suitable ways for you.
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